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Cocooning. Nesting. Gathering. Designers at
the recent International Builders Show in
Atlanta, Georgia searched for words to
describe a powerful trend in our society today.
Basically, people have re-prioritized their
home and family, and are longing for a return
to core values.

The trend is away from “it's all about me,” to
“it's all about my family.” Family dinners are
back, but not formal dining rooms. Instead the
atmosphere is casual, centered around an
eat-in bar often with take-out food. People
want display areas for family hobbies and col-
lections. Game rooms and friendly conversa-
tions are “in.” Entertaining at home has
become a number one priority. This desire
has fueled a surge in the building industry of
requests for family rooms.

(continued on page 2)
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A Gathering Place

(continued from page 1)

The family room addition featured here is a perfect
example. The homeowners enjoyed their existing 2 1/2
story brick colonial in a well established neighborhood.
They had no desire to move. However, they wanted to
provide a large, inviting space within their home where
friends and family could gather. A place where people
would feel welcome and could be entertained. The chil-
dren were reaching their pre-teen years and they
needed more space indoors to spread out with friends,
and also have direct access to the outside.

The project began with an extensive information gath-
ering process with the homeowners and their contrac-
tor. They discussed furniture placement, entertainment
needs, their electronic entertainment equipment, and
all the little details that make a room work. The home-
owners wanted something unique and different—not
the usual run-of-the-mill family room.

The end result of this thorough design process was a
unique, over-sized family room that feels just right. The
big room was designed specifically with several differ-
ent use areas—each one flowing into the next. There
is a casual sitting area that has a soaring natural stone
fireplace and artistically arranged windows. Another is
a pool table/games area, while a third incorporates an
entertainment center for stereo, high definition TV, etc.
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Countertops:Tile
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with special shelving and unique
solutions to ventilation require-
ments. There is also a computer
station, bar, new direct access back
into the main house, and it all
opens out onto a large entertaining-
size deck. The deck offers good
traffic circulation with access to the
family room and the kitchen.

A steel ridge beam was used to
carry the load and support the large
span, eliminating the need for any
interior supports that would destroy
the design or get in the way of fur-

niture placement. The room boasts
a beaded board ceiling with
exposed wood beams (non-load
bearing), natural oak hardwood
floors, “Venetian Gold” granite
countertops in the bar area, lots of
creamy white cabinetry for storage,
and a cozy fireplace with gas logs.
The interior and exterior blend art-
fully with the rest of the home’s tra-
ditional styling.

What this all amounts to is a com-
fortable, multi-functional place for
the family to gather.

Photo: Courtesy of Ed Lane

Tile is a versatile material used for
practically every kitchen surface. Even
more popular today for backsplashes
than for countertops, it is valued for its
durability. The variety of colors,
shapes and patterns available in tile
make the design possibilities endless.

Of the three main types of tile—
ceramic, porcelain, and quarry—
porcelain is the toughest, since it is
baked at a higher temperature and
becomes very dense. The surface of a
porcelain tile is virtually waterproof

and resists scratches, burns and — IRl
stains. This makes porcelain the best I
choice of tile for countertops.

Tiles can be glazed or unglazed, and
the glazes can be matte or glossy.
Some of the glossy pieces seem to be
almost translucent.

There are beautiful hand-painted tiles,
and tiles with three-dimensional pat-
terns and textures that are recom-
mended to be used on vertical sur-
faces. New, exciting tile products
include glass tiles, and tiles with a

Photo: Courtesy of Crossville Porcelain
Stone/USA  (www.crossville-ceramics.com)

Questech® Metals polished copper tiles gleam in this backsplash.
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Homecoming

By Barbara Schirmeister, ASID

Consumers
are opting for
innovative col-
ors and spe-
cial effects in
home design.
This new presentation of color
has sparked a growing number of
consumers to become more cre-
ative when decorating. Each
year, the Color Association of the
United States (CAUS) gathers its panel of designers and
interiors professionals to forecast future color trends for
manufacturers of environmental and interiors products.
The result is that the consumer may purchase home prod-
ucts—from appliances to fabrics to flooring—that are color
compatible. CAUS'’s recent forecast looks to water, air and
translucence as important influences in its 2002-2003
color palette. In addition, sophisticated hues are emerging
as consumers are concentrating more on their home and
family values.
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Experimenting with these new colors in their home décor
is the perfect way for consumers to customize their sur-
roundings—indoors and outdoors. The new use of color
can be seen in the saturated or multi-colored shades and
can also include softened colorations such as airy blues,
fresh greens, merest yellows and petal pinks—today’s
neutrals. Rich colors are seen as well: gracious greens,
regal blues and opulent golds are as timeless as they are
naturally beautiful.

Another trend, which points toward the increase of color,
even in a subtle form, is the use of traditional neutrals
combined with accent hues. These accents can include

metallic surface. These can be used to create unique walls and
backsplashes.

To clean tile, use spray cleaner or water with vinegar or just
wipe with hot water. Any spray cleaner that is not abrasive is
fine to clean the metal or glass tiles.

When choosing grout, keep in mind that there are a myriad of
colors. Selecting one similar in color to the tile will result in a
more unified look. Professionals recommend using an epoxy
grout to help protect the grout against staining or mildewing.

One drawback of tile that is often mentioned is that the surface
is not smooth enough for cutting or rolling dough. However, the
current trend for placing a variety of surfaces in kitchens,
based on their end usage, makes that less of an issue.

Environmentalllnteriors Forecast palette for 2002-2003 by the Color Association of the U.S.
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colors reminiscent of water, translucence or anything that
mirrors colored glass.

Special effects—first in fabric and now in tile and other
home furnishings—have caught the glimmer of the con-
sumer’s eye. An increasing number of designs exhibit
special effects such as translucence, pearlescence or the
hint of metal. These effects create products that outshine
the ordinary! Consumers are spending more time at home
and therefore are looking for color that's as interesting as
it is individualized.

Internationally renowned color expert Barbara Schirmeister, ASID, is a long-
time member of the Interiors Committee of the Color Association of United
States, helping to formulate the annual Environmentall/interiors Forecast
palette. She has served for many years as color/style consultant to a number
of major manufacturers of home furnishings, building products and finishes.

The new indoor/outdoor Aurora tile from Crossville Porcelain Stone/USA is an
example of a color recommendation made by Barbara Shirmeister. It is
offered in four colorways and no two tiles are alike in color or texture.

Photo: Courtesy of Crossville Porcelain Stone/USA (www.crossville-ceramics.com)
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REMODEL NOW

WE DO IT ALL

FROM THE BASEMENT
TO THE ROOF...

...INSIDE AND OUT

Custom Kitchens

Modern Bathrooms
Windows ¢ Roofing ¢ Siding
Patios « Decks ¢ Porch Enclosures
Recreation Rooms ¢ Paneling
Concrete « Masonry » Stucco

NO MONEY DOWN
LOW MONTHLY PAYMENTS

Consolidation loans
are our specialty

* To qualified applicants

CALL NOW
215-634-7800
FOR A
FREE ESTIMATE

Free
system
includes:

¢ Master Control ¢ R131 Phone Jack

« Keypad w/Built-in « Decals and Lawn
Panic Alarm Sign

* Two Door Contacts * Built-in Digital
« Indoor Motion Communicator

Detector * $24.99 per month

R ; monitoring fee
Indoor Siren for 3 years required

Burglar Alarm System

Professionally Installed
with your home remodeling purchase

(Offer can change at any time and is subject to terms and conditions set
forth by supplying alarm co.)

Free Gift of Appreciation
To All Our Customers!

Father and Son Builders is

giving a free installation of a

home security system to all our

past and present customers.

This is no gimmick. There is

nothing more to buy. You sim-

ply pay the monitoring fee of

$24.99 per month. This is our

way of saying “Thanks” for the

continued trust you've shown in Father and Son Builders.

For those customers who have not received this special
offer and are interested, simply call 215-634-7800 to
arrange it. For those who have already had this system
installed, we hope you are enjoying the peace of mind it
brings. For a limited time, should you desire to give this gift
to a family member, we would be more than glad to arrange
it.

Remember, this offer could change at any time, so hurry
and get your gift now. Thank you for your continued sup-
port.

Management and Staff of Father and Son Builders






