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Anyone who has spent time reading

home-and-garden magazines or
watching HGTV will probably have
noticed the term “Green Building”
popping up quite often. True green
building has af its core three basic tenets:
energy efficiency, indoor air quality, and
renewable resources. Remodeling provides

an excellent opportunity to reuse existing
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Thanks for your business in 2006
We look forward to working with you in 2007

Photo:FBy Roger Turk of Northlight Photography
(www.nlpinc.com). Courfiesy ofiDonna Shirey.

(continued on page 2)

Father & Son Builders and Remodelers hope that

A Good 2007 brings health, warmth and happiness to all those you
New Year’s love and care about! It’s also a great time to thank you,
Reminder: our friends and loyal customers, for recommending our

services to friends and neighbors.We truly appreciate your
confidence in us and your kind words.

Whether your dream is a more efficient kitchen or an

addition to increase space for the changing needs of your

family, you can count on Father & Son to be there to

help with the necessary decisions to make those dreams a

reality. We strive to provide “service beyond expectations”
ALARM and settle for nothing less.
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Again, thank you for recommending Father & Son
to relatives and friends.
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LOGOS, LOGOS, LOGOS:

How do they benefit me as a consumer?

You may see from time to time different logos displayed in our
advertisements. What do they stand for? What do they mean? How do
they benefit me as a potential customer? Some logos represent the
organizations that we belong to. Others show that our employees
have earned a special designation from continuing their education.
Additional logos may represent special awards that we have won.

Top
Remodelers

All are intended to show our commitment to professionalism and @S
our constant concern that our customers are |00% satisfied with BEBEB
their remodeling experience.We believe in doing whatever it takes! T

Below, you will find each logo along with a description.
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NARI: National Association of the Remodeling
Industry—This is a trade organization that we belong
to. “NARI offers programs and services to its members
which are designed to enhance professionalism,
increase knowledge of new products and techniques,
provide useful information on small business practices
and regulatory and legislative affairs, and improve the
efficiency and profit of member companies.”

CR: Certified Remodeler—Certified Remodeler is a
designation offered by NARI. “A professional remodel-
ing contractor has to have been in business for a speci-
fied number of years (minimum of five years in order
to be Certified). In addition, the contractor must be
associated with an established business which operates
in compliance with the Code of Ethics adopted by
NARI and the Association’s Certification Board.

A contractor Certified by NARI has a track record of
ethical standards in business. It is also evidence that
the contractor is a professional and is competent in the
performance of remodeling projects.”

TOP 500—The Top 500 represents a prestigious ranking
that has been given to us yearly since 1994 by Qualified
Remodeler magazine.We were selected as one of the Top
500 remodeling companies in the United States based on
our company portfolio.

BBB: Better Business Bureau—We participate in the
BBB Member Identification Program (MIP) which

is “a customer assistance program that assists in the
resolution of disputes between a business and its
customers through conciliation, mediation and
arbitration. As a service to and for the benefit of its
customers, the participant agrees to participate in this
program and agrees to arbitrate unresolved disputes
with its customers in accordance with the terms of

the agreement.”

FATHER AND SON BUILDERS—Our logo
represents “The Name You Know and Trust”—since 1928.
Whenever you see this logo on our trucks and signs, or in
our ads and newsletter, you can be assured that we

are still providing “OLD-FASHIONED
CRAFTSMANSHIP...MODERN SERVICE.”

Be careful of imitators! Many companies out there are
trying to attract our customers by using names similar to
Father & Son Builders. However, they do not have our
reputation behind them. Unless you see our logo, you are
probably dealing with an imitation company. Unfortunately,
you may not find out until it is too late. So, beware and

look for our logo. u
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Father and Son Builders
has been listed by Qualified
Remodeler, a magazine for

’ 70;& 500" professional remodeling
since 1994 contractors, as one of the
“Top 500” remodeling
a "\) . .
SRR Ef%? companies in the country

every year since 1994.
We are proud to have achieved this ranking.

In light of this standing, we at Father and Son Builders wish
to thank each and every one of our customers for your loyal
patronage throughout the years. As we continue to grow, we
want you to know that as individuals you matter to us. It is your
individual satisfaction that remains of top-most importance to
us.To ensure that you will want to keep coming back to “The
Name You Know and Trust,” Father and Son Builders, we
have pledged ourselves to a high level of professionalism,
“OLD-FASHIONED CRAFTSMANSHIP...MODERN SERVICE?’
We know that your satisfaction spells repeat business and
referrals—the life-blood of our company. m
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Father nnd San Boilders
Rank #259




